Case Study About
Pa c k 1 n Sta c k PnS Group is a premier retail solutions provider, specialising in sales optimisation, shelf

and visual merchandising, shopper marketing, and business intelligence. With a vision to
be recognised as leaders in retail execution, PnS is dedicated to delivering unmatched

G ro u p o brand impact and value for clients in every environment.

The Challenge

PNS Group was faced with managing a rapidly growing fleet,
where the expectation was that risk, accident frequency, and
insurance premiums would naturally rise as more vehicles were
added. Initially starting with 11 vehicles, the business struggled
with high event rates and a severity score of 15.

With expansion on the horizon, PNS needed a way to improve
driver safety, reduce risk, and control escalating insurance
costs—while also ensuring drivers developed safer habits on the
road.

Getting you safely home.

The Results
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